Activity 6: Campaign
Background, organisation and resources

Active citizenship ultimately involves being prepared to take action in support of something you feel strongly about. In this series of activities young people consider national campaigns on sustainable development issues run by some of the established pressure groups. They then examine campaigns set up by individuals and groups on the BBC’s Action Network. Finally, they plan a campaign strategy on a sustainable development issue of their choice – with the possibility of taking action. The groups will need access to the internet for their research.

Aims of the activity

· To understand the range of actions that can be undertaken during a campaign

· To plan a campaign on a sustainable development issue.

QCA targeted learning objectives

· Demonstrate knowledge and understanding about citizenship issues

· Show understanding of key citizenship concepts

· Analyse sources of information, identify bias and draw conclusions

· Discuss and debate citizenship issues

· Express and justify a personal opinion to others

· Demonstrate skills of negotiation and participation in community-based activities

· Exercise responsible action towards and on behalf of others.

Tasks

Stage 1 – Investigating national campaigns

The first task involves investigating the current campaigns being run by the UK’s established environmental pressure groups to raise public awareness, change behaviour and/or influence decision makers. This is a research activity that can be undertaken in small groups of two of three. Distribute the handout ‘Sustainable development campaigns 1’ which has the list of websites. The brief is to visit these sites and note down the campaign theme, its aims and the campaigning methods being used. Groups should come together when the research has been completed and consider the following questions:

· What sustainable development topics or themes are the subjects of campaigns currently?

· Are the campaigns largely aimed at (a) raising public awareness, (b) changing people’s behaviour, (c) influencing decision makers (e.g. national or local government, businesses)?

· What are the types of methods being used (can they be categorised)?

· Which campaigns seem most effective in grabbing attention? What makes these campaigns seem effective?

· What are the features of an effective campaign on an aspect of sustainable development?

Stage 2 – Investigating small-scale campaigns

In the next stage of the activity young people can investigate the campaigns started by individuals on a range of sustainable development issues. You can refer young people working in the same groups as in Stage 1 to the BBC’s Action Network website (www.bbc.co.uk/dna/actionnetwork). Alternatively, you can use the handout ‘Sustainable development campaigns 2’ to stimulate discussion.
Stage 3 – Planning a campaign

The Post-16 Citizenship Support Programme has published Citizenship through voluntary and community-based activities which has more information about moving from talking about issues to community action, including campaigning. The final stage of the activity involves using the handout ‘Campaign planner’ to develop their ideas. Each small group from the previous activities can work through the planning tool to develop their campaign. The main criterion is that ideas should be realistic and doable. They can be given up to an hour to plan their campaign and develop a brief presentation to the rest of the group. They should use a piece of flip chart to illustrate their campaign ideas. At the end of the session groups can make their presentations and the whole group can vote for the ‘best’ campaign.

Debriefing and follow up

Suggested debriefing questions are included above for stages 1 and 2. For the final stage if there is sufficient time the audience could ask questions of each set of presenters. This could lead on to the whole group backing and implementing the most popular campaign idea. Individuals and small groups could join BBC’s Action Network to launch their campaign.

Assessment opportunities

The question and answer session, and vote by the audience, provide a form of peer assessment. The campaign plans could be assessed.
Sustainable development campaigns 1
All the national pressure groups that support sustainable development and the environment run campaigns on topical and ongoing issues. Visit some of the following selection of sites to find out more about current campaigns. These are listed under headings such as campaigns, projects, get involved and actions. While you are looking at the sites record your findings on the following questions:

1. What sustainable development topics or themes are the subjects of campaigns currently?

2. Are the campaigns largely aimed at (a) raising public awareness, (b) changing people’s behaviour (c) influencing decision makers (e.g. national or local government, businesses)?

3. What are the types of methods being used? Can they be categorised?

4. Which campaigns seem most effective in grabbing attention? What makes these campaigns seem effective?

5. What are the features of an effective campaign on an aspect of sustainable development?
Examples of campaigns
www.amnesty.org.uk – Amnesty International UK specialises in campaigning for human rights

www.ctc.org.uk – UK’s organisation campaigning on behalf of cycling

www.fairtrade.org.uk – Campaigns for fair trade with developing countries

www.foe.org – Friends of the Earth

www.greenpeace.org.uk – Greenpeace

www.icount.org.uk – Stop Climate Chaos – a coalition of over 50 organisations

www.nea.org.uk – National Energy Action campaigns for warm homes

www.oxfam.org.uk – Oxfam

www.panda.org – WWF campaigns to protect the planet

www.peopleandplanet.org – UK university students’ campaigning site

www.pricedout.org.uk – Campaigns for affordable housing

www.soilassociation.org – Promotes organic farming

www.survival-international.org – Campaigns on behalf of indigenous people at risk through development

www.sustainweb.org – Various healthy food campaigns and projects

www.traidcraft.org – Combating global poverty through fair trade

www.turnuptheheat.org – George Monbiot, the environmental campaigner’s site.
Sustainable development campaigns 2
The following examples are all taken from the BBC’s Action Network (www.bbc.co.uk/dna/actionnetwork), a facility to help people wanting to make a difference to get in touch with like-minded people. They all concern environmental or sustainable-development issues and illustrate what individuals are trying to do. You can visit the site to see all the current campaigns.

1. Which of these campaigns would you support and why?

2. What campaign ideas have you got to make difference on an issue that concerns you?

3. Draft some text setting out the aims of your campaign as if you were planning to upload this to the BBC’s Action Network site.

Examples of campaigns

Keep 4x4 Vehicles Off the Road aims to get the government to increase road tax for these vehicles and to make drivers take an advanced driving test.

Low Carbon Fortnight is a campaign for UK to adopt an annual low carbon fortnight to raise awareness and reduce emissions.

Network Rail Tree Felling aims to stop a rail company cutting down trees along the railway lines.

Overpackaging – campaign to make manufacturers and retailers reduce the amount of wasteful, unnecessary packaging, especially of fruit and vegetables.

Save the Orchards aims to restore subsidies to apple and pear orchards to prevent farmers cutting down these ancient and often rare varieties.

Stop Bristol Airport Expansion – a campaign based on the damage that aviation does to the environment locally, nationally and globally.

Turn Off Non-Essential Street Lighting in the Early Hours – a money- and energy-saving idea for councils to take on board.

Two Feet Clean –seeks to raise public awareness of the problem of litter on Welsh beaches leading to better action by local government and landowners.

Windfarms Kill Birds  raises awareness of the little known ‘fact’ that windfarms damage biodiversity by killing birds, including rare and endangered species.

Campaign planner

Now that you have an idea for your campaign, complete this exercise to plan more details of how it will work.

1. Name

What will be the name of your campaign? 

(Try to make it memorable but also clear what the campaign is about)

	


2. Investigate the issue

How will you investigate the issue?

(You need to make sure you know what you are talking about if you are to convince people to take you seriously. What research are you going to do? What will your main sources of information be?)

	


3. Define your aims and objectives

What are your long-term goals or hopes, and what objectives do you realistically want to achieve?

(You should have one or two broad aims and three or four achievable and measurable objectives)

	


4. Get organised

How will you divide up the work among your campaign team? How will you make decisions and run meetings? (e.g. What roles will there be? How will a leader be chosen, if you need one? Will meetings be democratic? Can new people join, if so how?)

	


5. Targets

Who are the people and organisations you want to influence? (Can you make a list of these and think about the best ways of influencing each audience? What do you hope they will do or change if your campaign is successful?)

	


6. Campaign methods

What methods will you use to influence the decision makers and the public? (The web research you have undertaken should have given you some ideas) 

	


7. Gaining supporters

How can you increase the number of supporters actively backing your campaign?

(What materials and resources will you need to help recruitment?)

	


8. Media and public relations

How do you plan to gain publicity for your cause? How can you grab media interest?

	


9. Funding

What are the estimated costs of your campaign over three months? How might you be able to raise this amount of money?

	


10. Milestones

How do you propose to deliver your campaign over a period of three months? Complete the chart below to list the main activities of your group and the latest date by which each will be finished.
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	By date

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


Happy planet: sustainable development and citizenship


